
PERFORM A 
BROAD SEARCH 

OF APARTMENTS
IN THE AREA.

Land on 
a listing 

site!

They 
create a 
property 

shortlist!
Compare 

peer 
reviews 
of their 
property 

shortlist.

USE ADVANCED 

SEARCH FILTERS TO 

FIND APARTMENTS 

THAT MEET THEIR 

NEEDS.

used a website with 
listings in their last 

search!1

OF RENTERS

1) Ensure top five  placement for organic 
 search against  their property name.2) Ensure top paid    placement against their 

 property name.3) Paid search bids against 
 top property competitors 

 at the local market level.
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Lead Attribution Matters: 

How are you tracking your leads?

Review 
Site

Social 
Media Site

Property 

Website

Last-touch Attribution
Multitouch Attribution

• Miss out on the whole renter’s search journey

• Misallocate funds

• Miss opportunities to accelerate the renters journey

• Consider all in�uential sources

• Invest wisely in a healthy marketing mix

• Continue to attract renters on every step of 

 their journey

They submit 

a few leads

Tour the 

properties
Make a 
decision

Sign a
 lease

Compare 
peer 

reviews 
of their 
property 

shortlist.
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START
Something 

triggers your 
resident to 

move!

In

69% 64%
referenced a 

review site during 
their search.1

RentPath offers multifamily marketing solutions for every 
step of  the renter journey. To hear more or to set up your 

personal  marketing consultation, please visit © 2017 RentPath, LLC. All rights reserved. All photos, videos, text and other 
content are the property of RentPath, Inc. APARTMENT GUIDE, RENT.COM, 

RENTALS and LOVELY and the APARTMENT GUIDE, RENT.COM, RENTALS and 
LOVELY Trade Dress are registered trademarks of RentPath, LLC. or its affiliates.”

SOURCE: 12017 NMHC/Kingsley Renter Preferences Study  

www.rentpath.com/consultation

What can you do?

CALL RECORDING  
AND LEAD ANALYSIS 

Call recording will allow your onsite 
staff to review their conversations, 

eliminating a certain amount of 
human error. These recordings can 
also help you perform a leadsource

match and quality analysis.

LEAD TRACKING 
SOFTWARE 

Lead tracking software allows you to 
assign specific phone numbers and 
email addresses to lead forms on 

your various sites and automatically 
fills in your digital guest cards with 

that lead source.

WEBSITE
TAGGING 

By placing a small amount of code 
on your website, your marketing 
partner can help you compare 

your website traffic and to theirs to 
establish the overlap.

Multi touch attribution isn’t something you can do on your own.
If you’re not quite ready to invest in advanced technology, you can use:

Multifamily Marketing Cheat Sheet

Lead Source Attribution
The renter journey is like a board game; there 
are lots of twists and turns and even a few 
wildcards that influence a renter’s ultimate 
decision. Lead source attribution can help 
present a more complete picture of this 
journey--if you do it correctly.


